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The invention provides mcmben of so i nt e rconn ected e-mail system • e.g.. those readtaUe through (he Uitemet or via an on-line 
Ktvioe • witfi free eroaiL The email cost b ab a ub e d by adveitising ipoiisonhip to advertise oextain products to subscribers. An email 
message sent thtough a subscriber communications netwoilc indodes st least two visible portions: a fint portioo includes Infiofniation that 
is to be communicated torn die message otiginator, piivately and unmodified, to die leodver of die email; and a second poitioo Inchides 
inftniation about the spomoc supplied advertising. e.g^ a graphical image of the advertiser's logo or a tiiiie sensitive pnxnotion* Other 
portions of the email message, in accoid widi dw invention, can include commands snd options that aie selectable by die user, and can 
fMier include logo, anwoik and/or infoimatioo about a paiticular stteriber ooramunicadon networic - eg., PredoctView Interactive™. 
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Svrtgm and Method for Providing E nd-User Fr^ Fmon 
Backgroond of the Invcnrion 

Enuil is known and commonly used. Email is available, for example, to 
users that are connected to a common computer network, e.g., NovelF^, so that 
they can designate and send selected messages, inchiding attached application and 
gr^hics files, to other users on the network. This type of network is generally 
5 licensed to a particular compai^ to service employees at that compare; and email 
messages between employees are provided as part of the fee for that Itceose. T^^ 
conq>any can also have access to the interoet by purchasing an mtem^ node and 
communicating to external inteniet addresses through the network. However, 
email messages to internet addresses, and to parties external to the company's 
10 network, are charged to the company. 

Email is also available to the many subscribers of on-line services such as 
ProductView Interactive™^ Con^niserve™, America On-Line™, and Prodigy™. 
A user of such an on-line service typically pays a monthly fee to have acocss to 
information and services - inchiding email - firom the home, workplace, or 

1 S practically any location with a computer, modem and active phone Ime. Typically, 
a user opens up the email application as part of the service and designates one or 
more receiving parties. The user also types in information that the receiving parties 
are to receive, and/or attaches or appends one or more files from another 
application, and sends the information and/or files to the designated receiving 

20 parties. 

Email services on such on-line services are not, however, fiw. For 
example, a Compuserve™ subscriber pays a fiM (typically fifteen cents to several 
dollars, depending on the length of the file or message being sent) to send a email 
message to other Compuserve™ subscribers, as well as to users subscribing to 
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•2. 

other on-line services (e.g.. ProductView Interactive^, America On-line^ and 
Prodigy™) and to internet addresses. 

In summary, my user of an on-line service or internet subscribing service 
can generally send email to other users with an mteniet address. However, the 
5 cost of this email is charged to the sender (and/or in some cases the receiver). 

It is, accordingly, an object of the invention to provide systems and 
methods for providing free email service, such as to subscribers of on-line services 
and the internet. 

It is yet another object of the invention to provide a system which reduces 
10 the cost of email to end-users, such as to subscribers of on-line services and the 
internet. 

Still another object of the invention is to provide a method for charging 
email costs to advertisers on an information networic such as the imemet. 

These and other objects will be apparent in the specification which follows. 

IS Sammarv of the Invention 

As used herein, "email," **e-matl," "electronic message,'' "email messages" 
and "electronic maiT means an electronic messaging service \^erein a plurality of 
terminals and/or computers are connected by a communicatioii network and 
arranged to send and receive electronic messages to other tenmnals and/or 

20 computers on the communications network. Thus, as also used herein, 
"communication network" includes subscriber on-line services such as 
ProductView Interactive™, Compuserve™, America On-line™, and Prodigy™; 
and further includes a subscriber service to the internet, ^ch provides email 
services to users from a variety of infortnation providers and sources. The internet 

25 is also "accessible through on-line services; and also through designated internet 
nodes, which is commonly established at companies that wish to communicate 
with users of the interenet Also, in accord with the invention, '^email" can include 
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that messaging which occurs on ITV. cable systems, satellite transmissions, 
wirdess coinmunications (other than ceUuIar), and like transmissions. 

Briefly, the invention provides members of an interconnected e-mail 
system - e.g.. those reachable through the internet or via an on-line service - with 
free email. The email cost is absorbed by advertising sponsorship to advertise 
certain products to subscribers and users of the internet. Preferably, the creation 
and reading of email, accordmg to the invention, occurs oflF-line. to reduce costs 
to the advertisers. Active connection to the communication network thus 
preferably occurs only for the purpose of uploading and downloading email 
messages. In general, though, the invention provides free emaU messaging to all 
subscribers who agree to receive and/or send sponsored email. Unsponsored 
outgoing email, created by the subscriber, is also fi«e regardless of length of 
message, content, addressee message volume (size), and time of creation. 

The invention also provides odier capabilities associated with the free 
email, including: hierarchical folders for Sling efficiency, fonvarding to other email 
users, prioritizatioa of emaU messages, attachments to email messages, and 
address books for addressing of other ewmif usen. 

In accord with one aspect of the invention, an email message is received 
through a subscriber commumcations networic from any email source. This 
message contains private information for the addressee of the sender. The contents 
ofthe message remain private, unread, and unmodified. The message goes 
through three distinct steps prior to final delivery to the addressee: 

1. The message is stored on the service's mail server until requested by 
the addressee; 

2. Upon request by the addressee, an advertisemert is selected and 
appended to the mail message after a special deliminator; and 

3 . The message and the appended advertisement, along with the 
attendant files and graphics, are transmitted to the addressee fi>r viewing. 



IS 



20 
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The part appended to the eoiail message inchides infomuUioQ about the sponsor 
supplied advertising, e.g., a graphical image of the advertiser's logo. The 
information appended to the email message, in accord with the invention, can 
include coounands and options that are selectable by the user, and can fiirther 
S inchide logo, artwoilc and/or information about a particular subscriber 
communication network - e.g., ProductView Interactive^. 

In still another aspect of the mvention, the appended infonnation which 
includes information about the sponsor suppUied advertising is automatically 
attached to certain email messages. Further, such automatic attachment can be 

10 accomplished on a statistical basis - described m more detail below - and/or on a 
temporal basis. Therefore, iC for example, one advertiser wishes to display certain 
information to a sdected 25% of email messages transmitted over a 
communications networic, the invention accordm^y determines the corresponding 
statistical user base and attaches that advertiser's information to email messages 

1 S on that basis. The invention also provides features wherdjy an advertiser can 
append advertising information at a particular time of the day: for example, an 
advertiser can select at ^ch time of day certain advertising information will be 
attached to email on the network. 

Such features are espedally advantageous because advertising by nature is 
20 extremely temporal. That is, advertisers want to know, typically, ^en their target 
market will view their advertisement. Ofken, in fiurt, the time of viewing itself 
defines the nature of the target market. Thus, in accord with the invention, email 
messages can be appended with advertising information that is dq)endent, at least 
in part, with the time period of the day when the message is retrieved. This time- 
25 dependent advertising is sometime denoted herein as "dayparts." 

Since composition of new email messages will occur oflF-line at 
unpredictable times, such time sensitive advertising can be difficult to achieve with 
precision (this is due to fact that advertisements may be resident on the user's 
computer during oflF-line email creation and receipt). Thus, in accord with one 
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aspect of the invention, advcrtiscancnts arc appended to incoming i-mnn as the 
email is downloaded from the respective server. The advertisement wili tiicn be 
presented to the user at the time the message is accessed and read. 

Thus, in another aspect of the invention, the attachment of a message 
S occurs only when die receiving user initiates the process of retrieving 
messages from the network. For example, certain users of subscriber 
communication networks access their computer in the evening when they return 
home from work. During the day, email messages are stored in a buffer on the 
respective subscriber service - e.g., Compuserve™ - and transmitted to the user 

1 0 when selected at the user's home terminal . It is at that point, in accord with the 
invention, that the advertisement will be appended to the message, making that 
message transmission free to the user. In addition, that appended advertisement 
can correspond to the access time of the user. That is, the actual advertisement 
that is received at the user's terminal can be one of those advertisements which is 

IS sent only in the evening. By way of example, a liquor manufacturer might prefer 
that liquor advertisements be transmitted to adults only in the evening, and not in 
the mormng. Likewise, coffee manufacturers mi^t prefer advertising in the 
morning, to encourage activity normally associated with that time of day. The 
invention provides this type of advertisement time discrimination. 

20 In another aspect of the invention, one or more subscriber communication 

networks pay all the email costs of users connected to the network, and thereafter 
charge advertisers to append advertisements to the messages. In this manner, the 
email is still free to the endniser, but the inunediate cost is borne by the particular 
network and later charged to the specific advertiser. In this manner, the advertiser 

2S benefits by paying only when and if a specific advertisement has, in fact, been 
delivered to a specific recipient. 

In still other aspects of the invention, there are other ways to ^'selT 
advertisers advertising space on email messages. In addition to dayparts, where 
email messages are appended with advertiser-specific information that is 
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dcpcadcnt on a pardcuJar period of time in the day, other methods of charging 
advertiscn cost, inchiding: (1) "profile match.** which provides a means of 
chargiiig an advertiser wherein advertisements are appended to email messages to 
a particular number of email users that match a preselected demographic criteria; 
S and (2) ^'lun of schedule" (ROS), which provides a means of charging an 
advertiser wherein advertisements will be appended to email messages for a 
certain number of times during the day. without a specific time period specified. 
With fiirther reference to the dayparts methods described above, and by way of 
example, an advertiser such as Coke^ may sclea a Coke^ advertisement to be 
1 0 transmitted up to 1000 times as appendages to email messages between the hours 
ofSPMandTPM. 

The advertisement does not depend, in any way, on the content of the 
email message, the origmator of die message, the routing of the message, or the 
format and display of the message. However, as described above, the criteria by 
IS which an advertisement can be sdected fi3r attachment to a given message 
can include: (!) dayparts, spedfiying, for example, the time of day when the 
message is received; (ii) ROS, for schedulized inclusion of advertisements; and Ciii) 
profile match, to qiecify an advertisement appendage to an email message based 
upon some demographic quantity, e.g*, age or preferences of the receiver. 

20 The invention is next described fiirther in connection with preferred 

embodiments, and it will be apparent that various additions, subtractions, and 
modifications can be made by those skilled in the art without departing from the 
scope of the inventioa 

Brief Pescription of (he Dlastrated Embodiments 

25 A more complete understanding of the invention may be obtained by 

reference to the drawings, in which: 

Figure I shows a system, construaed according to the invention, for 
providing free email messaging to end users; 
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Figure 2 shows a storage unit constructed «xording to the mvention for 
storing ad-spedfic informtion and mode infonnation about transmission 
guidelines; 

Figure 3A shows a representative dispUy of an email message, in accord 
with the invention, and which inchides advertisement specific information as part 
of the displayed information; Figure 3B shows additional infonnation about an 
advertisement that is selectable on the screen by a user. 

Figures 3C shows another representative display of an email message in 
accord with the invention, and which includes advertisement specific information 
for viewing nnd selection by the email receiver, and Figures 3D.3E iUustrate that 
additional, hierarchiad detail about the displayed advertisement is available to the 
user by selecting the advertisement on the screen; 

Figure 4 iUustrates the rooting of selected email messages between mail 
senders and mail receiven, in accord with the invention; 

15 Figure 5 iOustrates one preferred embodiment of the invention wherein 

users are notified that unread email messages exist by displaying advertisement 
information on tbe notification; 

Figure 6 ilhistrates fiirther features of the invention, inchiding other 
information services tiiat are selectable by die user; 

20 Figure 7 shows one flow chait of processing email, in accord witii tiie 

invention; and 

Figure 8 ilhistrates anotiier embodiment of the invention inchiding Mock 
diagrams. 

Detailed Descriptian 

25 Figure I shows a system 10 iflustrating certain features of the invention 

whereby advertiser information is appended to email messages as it is "picked up" 
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by the rccdving user. End users 12, 14 and 16 illustrate typical end-users (shown 
for illustrative purposes as computer terminals) that are connected, via 
communication links 17, to a central email messaging center 18. By way of one 
example, the users 12, 14 and 16 can be subscribers on an on-line service (e.g., 
S Coaq)usenfe™) that is managed and controlled at the center 1 8. By way of 

another example, each end user 12, 14 and 16 can have internet addresses; and the 
center 18 is providing on-tine services to member 20, who is also an end user for 
mail messaging purposes. In Figure 1, each user 12, 14, 16 and 20 can send 
messages to one another at any time. The messages arc routed to the center 1 8 
1 0 and stored in email buffer 22 until accessed by the user receiving the email. Once 
the receiving user accesses her mail, an advertisement is appended to the message 
stored in the buffer 22 and transmitted to the user along the appropriate 
transmission line 17. 

The advertisements to be appended to the messages are stored in 
I S advertiser storage 24, eg., data files. The nifbrmation for each advertisement in 
the storage 24 contains mode information which is discernible by the center 1 8. 
The mode information can inchide, without limitation, one or more of the 
following: 0) dayparts information specifying the period of day for winch the 
advertisement is to be appended to email messages, (ii) ROS information 
20 identifying the regular schedule for appending advertisements; and (iii) profile 
match informatioQ identifying certain demographic information, such as age or 
preferences of the receiver. Specifically, the center 18 includes a mode filter 26 to 
filter which advertisement can be attached to a given email message prior to 
transmission. The mode filter 26, for example, prevents dayparts messages 
25 specifying day-only delivery firom being transmitted to users at nighttime. 

By way of example, assume user 12 and 20 exist on a common subscriber 
service, e.g., ProductView Interactive™. In this example, user 12 can send a 
message to user 20 via the communication lines 17 (e.g., telephone lines, satellite 
itnVc fiber optic cabling and other existing telecomnnmications infirastructure) and 
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through the c«tcr 1 8. The enuul buffer 22 sto«s the message until 

the user 20. When the user 20 «:cesses his coniputer temrinal. the center 1 8 first 

lets the user know that a message awaits retrieval from the center 18 Whenthe 
user comm«uls to read the stored mail, the center 1 8 appends an advertisement, if 

any. to the message and transmits the message to the user. At the user 20 terminal, 
the email message appears in one portion of the screen, and the advertisement 
appears in a second screen portioa 

Mode filter 26 also determines the frequency for which the adveitisemems 
within the storage 24 are to be appended to email messages. For example, if an 
advertisement selects a 50% frequency table (provided in the mode infi)rmation). 

the mode filter assures that only 50% of the messages are appended with that 
advertisement 

The ft)nnat of the advertisement within the storage 24 is illustratively 
shown in Figure 2. Each advertisement takes a block of storage 28 which includes 
storage units 28a, 28b to store, respectively, mfonnation about the advertisement 
and about the mode for transmission. For example, the unit 28a can store a 
graphical depiction of the advertisement; while the unit 28b can store infiunation 

that instnicts the center 18 to send that advertisement only in the evening and at a 
frequency of 30%. Additional blocks 28' can include additional advertisers and 
mode infonnation. The mode information of units 28b is not transmitted by the 
center 18; but rather is used by the center to distribute those messages correcdy. 
as chosen by the advertiser. 

When the end user receives mail, m accord with the invention, 
advertisement specific information and references (e.g., files and graphics) are 
appended to each message as the message is picked up. thereby paying for the 
email messaging for the end-user. Figure 3A, shows one message generated 
according to the invention that inchides a message portion 30 and advertisement 
portion 32. A visual delineator 34 separates the advertisement oriented data 32 
from the message text 30. The original message 30 remains unchanged upon 
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dclivcry to the receiving use; but the graphics portion 32 is appended to the text 
3 0 and displayed to the receiving user. A user can thereafter 8elea the 
advcrtiscmeat 32 to obtain further infonnadon, such as shown in Figure 3B. which 
shows a larger, more detailed display of the advertisement information of portion 
5 32. 

Figures 3C-3E show another example of presenting advertisement 
information in an interactive manner, in accord with the iaventioa Specifically, 
Figure 3C includes a message portion 30'. ad portion 32\ and a delineator 34*. 
When a user selects the ad portion 32', fiirther detail of the advertisement is 
10 displayed to the user. When the user again selects the interactive brochure portion 
3S, more detailed mfonnation is made available to the user, such as shown in 
Figure 3E. 

Figure 4 depicts one illustrative embodiment of the invention that shows 
routing of email messages fi-om mail originators 36, through the messaging center 

15 38 (e.g., similar to tiie center 18, Figure 1), and to the mail receivers 40. The mail 
users 36 are iUustratively shown as originating from xbrtt separate points: on-line 
service ProductView Interactive™ 36a, online service Compuserve™ 36b, and 
the Internet 36c. The center 38 is ilhistrativdy shown as the central processing 
system of the on-hne service coire^nding to the ProductView Interactive™ 

20 subscriber 36a. The mail receivers 40a and 40b are referred to illustratively as Tun 
and Tom, who, respectivdy, receive messages at their respective personal 
conq)uters (PC). 

Thus, with fiirther reference to Figure 4, messages come into the center 38 
from a variety of sources, including the internet and on-line services such as 
25 Compuserve™ 36b; and are stored in the mail server 38a (e.g., similar to the email 
buffer 22, Figure 1). As described herein, advertisements are appended to 
selected mail messages before retransmission to the end user, e.g., to Jim 40a and 
Tom 40b. The advertisement can include, for example, graphics detail of the 
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advcrtiscr paying for the advertisement (and thus the message), or textual 
information about the advertiser. 

In one preferred embodiment, the invention notifies users of the system 
that he/she has email awaiting retrieval via an advertisement displayed on the 
5 screen, such as shown in Figure 5. More particularly, when a user accesses the 
appropriate subscriber network, e.g.. ProductView Interactive^, the user is first 
notified of messages awaiting retrieval, shown illustratively as messages SOa-SOe. 
In this manner, the notification that messages are waiting includes the advertiser 
information, paying for that particular email. 

10 Figure 6 ilhistrates another example of email that is awaiting retrieval by a 

user of the mvention when using a subscriber network. 

Figure 7 shows one embodiment of the invendon including a flow chart of 
one processing scheme. The first step 70 in the processing scheme is that of 
obtaining electronic mail firom one or more system end-users. The system then 

15 asks, at step 71, if there is any user-specific information available for later use in 
determining which advertisement labd should be attached to the electronic mail. 
User-specific information can range from information regarding the tdepfaone 
service that the user is operating on, to consumer preferences, to demographic 
information such as the location from which the user is calling. These exan^)lcs 

20 are intended to be illustrative only, as the system could further utilize additional 
information. If uscr-spedfic information is available, it is stored at step 72 and 
then the electronic mail is stored in step 73. If there is no user-specific data, the 
processing scheme drops down to step 73 and stores electronic mail. Generally, 
no more activity is undertaken until the user requests his or her mail However, 

25 once requested, and after the electronic mail and the user-specific data have been 
stored, the processing scheme determines (step 74) the conditions that are present. 
This step is imponaot as the user-specific data and general environmental data, 
such as the time of d^^, the end of an interval, etcetera, are user-specific and 
system environment conditions that will aid in the determination as to what 
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advertiaenmlabdslKJuWbeattacte^ To detennine the 

existence of such conditions, in step 75. the processing scheme scans the storage 
module containing user-spedfic and miscellaneous environmental data, and 
obtains any information available therefrom. This conditionniata is then compared 
in step 76 with conditions or modes requisite for advertisemem selection, each 
stored advertisements having a condition or mode associated therewith. The 
conditions associated with the stored advertisement data can Ml within any of the 
foUowing non-lfaniting categories: profile, run of schedule, and dayparts. TTie 
profile condition refen to an advertisement that requires certain demographic dau 
to be present. The run of schedule condition refers to an advertisement which is 

to be run a certain number oftimes during a day or other period of time. TTie 
daypart condition refers to an advertisemem which is to be nm for a certain 
percentage of time during a specific time period In step 76. such conditions are 
compared to user-spedfic storage and other miscellaneous data indicative 
15 preferably of system environmental conditions (eg. time of day, detection of an 
interval of time dapsing) to detennine the adstence of a match between 
conditions. After determining the existence of a match, the advertisement data 
corresponding to the condition matched, is retrieved from storage. Tlie 
pR)cessing scheme (step 78) then retrieves the dectronic mail stored in storage. 
In step 79, a composite dectronic mail signal ia generated, by attaching the 
advertisemem data to the dectronic mail and sqiarating the two with a delineator 
to avoid intetfererice with the imegrity of the message. The composite dertronic 
mail signd is later transmitted in step 80 to an imended recover. 

Figure 8 shows further detail of one embodiment of the invention in block 
25 diagram fonnat. The system 100 conq)rises a server module 112 and an attaching 
module 1 14. Computer processors 120 and 122 are responsible for performing 
the processing scheme of the invention, as described in Figure 7. The server 
module 1 12 recdves dectronic mail and other user-^edfic'data from a phirality 
of dectronic mail users 130. The server module stores electronic nudl and the 
30 user-^edfic data in respective storage locations 1 1 6. 1 1 8. Privacy as to message 
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content is maintained in both the server module 112 and the attaching module 114, 
as the message is merely stored in storage 1 16 and later used to generate 
composite electronic maU by attachment with a label. Storage 1 18 is used to store 
information relating to the user, such as the user's telephone carrier, consumer 
preferences and demographic data, as weU as misceUaneous system environmental 
data as described in Figure 7. This information can be used to select the label that 
will be used to generate the composite electronic mail signal. 

Afker storing the electronic mail and the user-specific information, the 
server module communicates with the attaching module 1 14 to determine which of 
the labels stored in storage 124 should be combined with the electronic mail stored 
in storage 116. The labels arc preferably advertisements sold to various 
advertisers who pay the fees for transmission of the electronic mail message to the 
intended recipient. The invention, however, is not to be limited to such a use, as 
the labels could be used for other commercial as well as non-commercial uses. 

15 Telesystem 110 has the ability to store numerous labels containing 

advertisements. Giventhelaigemimbcr of advertisements fiom which the 
processor 122 must sdect, a determination is made as to which of the stored labels 
are to be attached to the stored electronic mail. Such determinations are made by 
assigning a condition to each of the advertisement data, and subsequently 

20 cxananing whether the condition is satisfied. Such conditions are discussed, for 
escan^le, in connection with Figure 7. Condhions associated with each of the 
labels are also stored in storage 126. The processor reviews the existing 
conditions, such as time of day, lapse of an interval, or receipt of user-specific data 
associated with the electronic mail in question. The processor 122 also reviews 

25 the conditions assigned to each of the stored advertisements. If there is a m flt c h , 
that is depending on whether a condition requisite for label attachment is satisfied, 
the processor 122 of the attaching module 1 14 will selectively access that specific 
advertisement label for attachment with the electronic mail message in questioa 
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Oncc the processor has determined which advertisement label is to be 
attached (or appended) to an electrode mail message, the compc uce electronic 
mail dispatcher 128, attaches the advertisement label to the electronic mail without 
interfering with the integrity of the message data contained within the electronic 
S mail. Attachment is carried out through the use of a delineator which is used to 
separate the adverdsement label from the message data, thus generating composite 
electronic mail. The original message content remains unaltered, and the 
composite electronic mail signal is transmitted to the intended receiver, also an 
electronic mail user 130. Transmission may occur upon receipt of a request from 
10 the intended receiver. 

Appendix A contains, for disclosure purposes, subject matter setting forth 
a noQ-limiting fonctional specification which is suitable for sqjplicaition with the 
invention. Appendix A is herein incorporated by reference. 

The inveotion thus attains the objects set forth above, in addition to those 
IS apparent from the preceding description. Since certain changes may be made in 
the apparatus and methods described herein without departing from the scope of 
the invention, it is intended that all matter contained in the above description or 
shown in the accompanying drawing be interpreted as iUustrative and not in a 
limiting sense. 

20 It is also understood that the following claims cover all the specific and 

generic features of tiie invention described herein, and aO statements of the scope 
of the invention which, as a matter of language, might be said to fall there 
between. 
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1 I . la a system for delivering email, the system of the type comprising a 

2 phirality of users connected to send and receive email messages, the improvement 

3 comprising: 

4 (A) storage means for storing advertising nifonnation, the advertising 

5 information including (i) ad information rq)rescnting detail about a specific 

6 product or service and Qi) mode information representing guidelines for delivering 

7 the advertising information to users of the system; 

8 (B) means responsive to the mode information for appending the advertising 

9 information to one or more email messages; and 

10 (C) means for communicating the advertising information to a user of the 

I ] systeih while simultaneously communicating the one or more email messages to 

12 the user. ^ 

1 2. In a system according to daim 1, the further nnprovememwherem 

2 mode infonnation comprises dayparts information for specifying a period of time 

3 within a day to append the ad information. 

1 3. In a system according to daim 1, the further improvement wherein the 

2 mode information comprises profile match information for specifying a 

3 demographic profile of receivers of the one or more email messages. 

1 4. In a system according to claim 1, the further iziq)rovement wherein the 

2 mode information comprises r\m of schedule information for specifying a time 

3 schedule of the delivering ad information to the one or more email messages. 

1 5. In a system according to claim 1, the further improvement comprising a 

2 mode filter for filtering and routing email messages to sdeaed users of the system 

3 according to the mode information. 
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16. A system for displaying email messages to a user, the system o f tfa e type 

2 having a pluraUty of users comiected on a communications network to transmit 

3 and receive email, comprising: 

4 (A) advertisement storage means for storing advertising infonnation including 

5 CO ad information representing detail about a specific product or service and (u) 

6 mode information representing guidelines for deliveriiig the advertising 

7 information to users of the system; 

8 (B) email buffer means for storing email, each email identifying one or more 

9 users to receive the email; 

10 (C) means responsive to the one or more users on the network for sending 

1 1 notification to the one or more users that email is stored in the buffer, and 

1 2 (D) means for appending the advertising infonnation to the notification and for 

13 displaying the advertising information and the notification to the one or more 

14 users. 

1 7. A method for providing fi-ee email sendees on a system of the type having 

2 a plurality of users connected on a communications network to transmit and 

3 receive email, comprising the steps of: 

4 (A) storing advertising information on a storage medhim; 

5 (B) storing the email in an email buffer, 

6 (C) appending the advertising information to the email and communicating the 

7 combined email and advertising information to the user. 

1 8. A system for attaching a label to electronic mail comprising: 

2 a sender module comprising means for receiving and storing electronic mail 

3 from at least one creator of electronic mail; and 

4 an attaching module comprising: 
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5 means for storing a plurality of labels and designating conditions required 

6 for accessing each of said labels; 

7 means for detecting said conditions required and selectively accessing said 

8 labels which correspond to said conditions; 

9 means for attaching said labels to said electronic mail to create composite 

10 electronic mail; 

1 1 means for providing a visible display of said composite electronic mail to a 

12 mail receive. 

1 9. The system for attaching a label to electronic mail according to claim 8, 

2 said label further comprising advertisement data. 

1 10. The system jfbr attaching a label to electronic mail according to claim 8, 

2 said means for providing a visible display fijrther comprising means for enabling a 

3 user to view message and advertisement data contained in said composite 

4 electronic mail. 

1 II. The system for attaching a label to electronic mail according to claim 8, 

2 said at least one mail originator comprismg a computer communicating with an 

3 on-line service. 

1 12. The system for attaching a label to electronic mail according to claim 11, 

2 wherein the cotaputer comprises one of a personal computer, a facsimile machine, 

3 a telephone, a television, an internal processor within the on-line service, or a 

4 multi-media system. 

1 13. The system for attaching a label to electronic mail according to claim 8, 

2 whereby said composite electronic mail is transmitted upon request by said mail 

3 receiver. 

1 14. The system for attaching a label to electronic mail according to claim 8, 

2 whereby said composite electronic maU is transmitted automatically to the mail 

3 receiver. 
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1 15. The system for attaching & label to electronic mail according to daim 8. 

2 whereby a conditioa for accessing a label is the time of day. 

1 16. The system for attaching a label to electronic mail according to claim 8, 

2 whereby a condition for accessing a label is the passage of a time interval. 

1 1 7. The system for attaching a label to electronic mail according to claim 8, 

2 whereby a condition for accessing a label is the receipt of user-specific data from 

3 the mail originator. 

1 18. The system for attaching a label to electronic mail according to claim 8, 

2 whereby a condition for accessing a label is the access of user-spccific data about 

3 the receiver. 

1 19. The system for attaching a label to electronic mail according to daim 17 

2 whereby said user-specific data comprises consumer purchase data. 

1 20. The system for attaching a labd to electronic mail according to daim 1 7 

2 whereby said user-spedfic data con^)rises demographic data. 

1 21. The system for attadiing a labd to dectronic mail according to riatrt) 

2 further comprising means for assessing a transmission charge to an advertiser 

3 associated with said advertisement data, for the cost of providing said display to 

4 the mail receiver. 

1 22. A method for creating and distributing composite dectronic mail 

2 comprising: 

3 providing a system in communication with users of dectronic mail; 

4 storing a plurality of labels in the system; 

5 designating conditions for accessing and attaching each of said labels with 

6 electronic mail transmitted to the system; 

7 recdving dectronic mail from at least one user; 

8 determining the existence of conditions for accessing said labels; 
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9 selectively accessing said labels which coirespoad to the conditions 

10 detennined; 

1 1 attaching said accessed labels to said electronic mail to create composite 

12 electronic mail; 

13 transmitting said composite electronic mail to a mail receiver, 

14 providing a visible display of said con^osite electronic mail to a mail 

15 receiver. 

1 23 . The method according to claim 22, said label comprising advertisement 

2 dau specific to advertisers. 

1 24. The method according to claim 23, said transmitting step further 

2 comprising, assessing a transmission charge to an advertiser whose advertisement 

3 data appears on the label in the composite electronic mail. 

1 25. The method according to clann 22, said step of attaching said accessed 

2 labels further comprifing using a delimiter to separate the label from a message 

3 contained in the electronic mail sent by the at least one user. 

1 26. The method according to claim 22, said step of providing a visible display 

2 fiirther comprising providing the mail receiver with a display of a message and 

3 advertisement data. 

1 27. A system for utilizing eiectronic mail free of charge, comprising: 

2 at least one nuil originator comprising: 

3 means for creating eiectronic mail; 

4 means for transmitting electronic mail; and 

5 a mail interceptor comprising: 

6 a server module having means for receiving and storing electronic nuul 

7 from at least one mail originator; 

8 an attaching module comprising: 

9 means for storing a plurality of labels containing advertisement data and 
10 designating conditions required for accessing each of said labels; 
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11 mcaiu for delecting said coiulhions required 

12 labels which correspond to said conditions; 

13 means for attaching said labels to said dectrontc mail to create composite 

14 electronic mail; 

15 means for tra nsmitting said composite dectronic mail to at least one mail 

16 receiver designated by said at least one mail originator 

1 7 at least one recdver of dectronic mail comprising: 

1 8 means for displaying said composite dectronic mail. 

1 28. The system for utilizing dectronic mail fiee of charge according to ri^imi 

2 27, said mail interceptor further con:q)rising means for assessing a transmission 

3 charge to the advertiser assodated with said advertisement data. 

1 29. The system for utilizing dectromcniail free ofcharge according to claim 

2 27, said composite dectronic mail comprising a message file, an advertisement 

3 labd and a delimiter positioned therd)etweea 

1 30. The8ystemofclaim27, wherein the system is a subscriber service, and 

2 further comprising means responsive to each user for accepting or declining 

3 sponsored email, the email bdng free for both outgoing mail and incoming mati to 

4 the users. 
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